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Best Bar None supports national festive campaign to raise awareness about vulnerability
with our film titled “Good Night Out..?” Follow Amy, Graham and Laura on their night out.
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To find out more about our After watching the film, we would ask you to consider
campaign follow three simple steps: what we can do to:

. » ?
Watch our Film to Protect vulnerable persons .
» to intervene as a member of society?

» to promote social responsibility?
» to train staff in the licensed trade and night time economy?
9 Read our Bar Code guide » to prevent crimes against the vulnerable?

www.bbnscotland.co.uk/good-night-out-campaign/

the-bar-code/ - Download your FREE copy Vel dlacde. fe i “&00& /\JIC')L\'(' OWt ? 2
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Training for staff in the night time economy
available now

To view - www.bbnscotland.co.uk/good-night-out-
campaign

and use our materials to improve your knowledge

You really can make a difference to a customer’s night
out over the Festive Period. Use Best Bar None’s Toolkit
to support your Team with additional training and to
understand what Duty of Care involves.

Visit www.bbnscotland.co.uk & download our
FREE “Bar Code Guide” to learn more.

Best Bar None works with venues across Scotland to Best Bar None Scotland is supported by:
promote safety in the night time economy and celebrate ~ .
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customers who want to have a “Good Night Out”.
To find out more about Best Bar None visit: www.bbnscotland.co.uk




