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Alcohol and Pregnancy Campaign

Assessment and Prospects

The risks of alcohol consumption during pregnancy are not widely known by the general public, although consuming alcoholic drinks can have serious consequences on the foetus.

That is why the Le Havre Urban Area Community and Entreprise & Prévention joined forces to conduct a pilot information campaign "the risk of Alcohol during Pregnancy” from June to December 2006. This campaign was aimed at encouraging a dialogue between health professionals and their patients based on a simple recommendation: “zero” alcohol during pregnancy.

A THREE-PHASE PILOT CAMPAIGN

· 1st PHASE: IMPLEMENTATION
=> The campaign media

In partnership with the different medico-social players of the Le Havre Urban Area, three media were compiled for the general public and health professionals.

These media aimed to:

· raise awareness and inform pregnant women or those who wished to become pregnant of the risk of alcohol during pregnancy.

· update the knowledge of health professionals concerning the issue of alcohol and pregnancy.
· provide advice on the messages to be issued to women and how to talk about them.
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=> The pre-campaign survey
In April 2006, the Ipsos Institute carried out a survey with 200 women aged between 18 and 40 years resident in the Le Havre urban area and representative of the French population.

The purpose of this survey was to find out the perception of risks during pregnancy, in particular in terms of alcohol consumption, to evaluate the information received on the alcohol risk and to measure the level of knowledge of FAS and its consequences on the child.
The results of the survey showed that the vast majority of women know that alcohol consumption during pregnancy can represent a risk (80%). This risk is less known however and often underestimated in terms of the levels of consumption which constitute a risk:

- 
50% of women believe that consuming 2 glasses a week presents no risk.

- 
Only 68% acknowledge a risk for 1 episode of drunkenness during pregnancy.
- 
Almost 1 out of 2 women has never heard of FAS.

Conclusion:

Although all the women in the Le Havre urban area think that they are correctly informed, a precise evaluation of the risk has not been acquired and the conduct to follow is not known: 1 case of FAS is recorded in Le Havre out of every 300 births compared to 1 in 1,000 births nationally.

· 2nd PHASE: DEPLOYMENT

From June onwards, all the health and social services players
 of the Le Havre urban area received the information media and a general presentation of the pilot campaign. They were invited to speak of the alcohol risk during pregnancy with their patients or women whom they met during their activity.
A local press conference followed by awareness raising among the national press helped to make the campaign known to the media. France Inter, France 3 Normandie, the regional dailies, the women’s and children’s magazine press as well as the professional press all relayed the information.

(Press articles)

The campaign poster emphasising abstinence and the necessity of a dialogue with health professionals was affixed in all the buses of the CODAH transport network.

In parallel, the campaign was relayed on the sites www.alcooletgrossesse.soifdevivre.com, www.agglo-lehavre.fr as well as on the CPAM site where professionals could download the campaign tools.

· 3rd PHASE: Evaluation

At the end of this campaign, an evaluation was carried out with 13% of the health professionals of the urban area who had participated with a representative distribution of general practitioners, nurses, pharmacists, midwives, paediatricians, biologists, gynaecologists and radiologists.

The aims of this evaluation were to:

· Assess the efficacy of the campaign in terms of patient/health practitioner dialogue on the alcohol risk during pregnancy.
· Measure the relevance of the tools disseminated in terms of message and medium.

· Find out the professionals’ expectations concerning the FAS issue.

Results

A campaign judged useful and efficient by health professionals:
· 88% judged the campaign useful.

· 76% would like it to become permanent.

· 63% think that the campaign tools facilitated a dialogue with their patients.

· 33% think this dialogue made it possible to prevent pregnancies exposed to FAS. But 51% do not know whether it had an impact.

A single appropriate message: zero alcohol during pregnancy:

· 91% of professionals believe that the zero alcohol during pregnancy is appropriate and not subject to any interpretation: Some stated:

“Clear, unambiguous message, effective”

“Clear message, not subject to any personal interpretation as to the quantity of alcohol tolerated “

· However, 34% of professionals think that the recommendation of total abstinence may make people feel guilty.
A sometimes difficult dialogue between patients and health practitioner:

· 2/3 of professionals think this campaign facilitates a dialogue with their patients, 20% have actually approached the subject with them and 11% state that they were already engaged in dialogue on this matter before the campaign.

· 64% of professionals talk of alcohol as a “taboo” subject that is still difficult to discuss with their patients.
“We still don’t dare to talk about this subject which is quite taboo”

“There is often denial of the problem”

Information to be relayed by the media and health professionals:

· 87% of health professionals believe that the media have a role to play by dissemination of information on the alcohol risk during pregnancy.

· 73% recommend health professionals’ skills for approaching this issue.

· 58% would like the message “0 alcohol during pregnancy” to be affixed to the packaging of alcoholic drinks.
An informative brochure for the general public adapted to different modes of consumption

· 89% believe it answers the questions women may raise.

· 88% believe it is appropriate for women who consume alcohol occasionally.
· 70% for women who have difficulties with their alcohol consumption.

Thanks to the brochure "Alcool et grossesse, si on en parlait?" [Alcohol and pregnancy, let’s talk about it], many professionals have improved their knowledge:
· 46% of health professionals state that they have improved their knowledge of the alcohol and pregnancy risk (69% of pharmacists and 68% of nurses)

· 45% indicate that the information supplied does not provide anything new (61% of GPs and 35% of nurses)

· 49% think they do not need any additional information and do not wish to benefit from specific training in this subject (61% of GPs, 50% of nurses and 25% of pharmacists)
Conclusions
· The information campaign is judged useful since around 1/3 of health professionals interrogated believe it has enabled the prevention of at-risk pregnancies and around 2/3 think this campaign has facilitated dialogue with their patients.

· The tools are judged relevant, informative, useful and suitable for women with insufficient knowledge of the consequences of alcohol intake during pregnancy, whatever the mode of consumption.

· The health professionals became involved in the campaign but underline the difficulty of approaching the subject of alcohol with their patients. According to them, the treatment of women who are experiencing difficulty with alcohol (monitoring and treatment structure) also constitutes an obstacle.

To go further:
At the end of the questionnaire, the health professionals were invited to express their expectations on the subject of alcohol and pregnancy. Five proposals were often put forward: improve the monitoring of women experiencing difficulty with their alcohol consumption, develop professional training on this issue, increase information aimed at young people, boost media campaigns and campaigns on other at-risk products (tobacco, cannabis).
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A flyer for health professionals offered an update on their knowledge of the alcohol and pregnancy issue and provided advice as to the messages to be given to women and the way to approach this subject.





AN INFORMATION CAMPAIGN AT THE INITIATIVE OF THE LE HAVRE URBAN AREA COMMUNITY (Codah) AND Entreprise & Prévention





Le Havre urban area community


Since January 2001 the objective of the Le Havre Urban Area Community has been to associate the 17 communities with a view to drawing up and conducting together a joint development and planning project, as well as to provide services and equipment management. 


The powers exercised by CODAH were decided on its setting up by the mayors of the communes concerned. They relate to the planning of space, water and sanitation, economy, cultural and sports equipment, waste management, habitat, hygiene and public health, information on major risks, transport and community road services, and very high speed digital network. 





Entreprise & Prévention 


While the vast majority of consumers has a responsible attitude towards alcohol, a minority nevertheless practises excessive consumption, which generates individual and collective risks. This finding led to the setting up in 1990 of Entreprise & Prévention, an association that comprises the main companies of the wine, champagne, beer and spirits sector for the purpose of combating excessive or inappropriate consumption. To that end, the association lobbies for the development of targeted prevention for at-risk situations and populations by prioritising experimental approaches such as pilot prevention operations carried out in partnership with the players on the ground. 








A poster "Can I drink a glass to his health?" displayed in waiting rooms and reception areas of health and social establishments, recommended abstinence for pregnant women.





A flyer for the general public invited women to talk with health professionals and informed them about the dangers involved with alcohol intake during pregnancy.
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� Le Havre Hospital Centre, Clinique Petit Colmoulins, analysis laboratories, pharmacists, radiologists, GPs, paediatricians, obstetricians and gynaecologists, certified midwives, certified nurses, foster homes, AFFD [l’association femmes et familles en difficultés – French association for women and families in difficulty] homes, school and university nurses, CPAM, Médecins du Monde, IRSA associations, Maillage association, local missions, Le Grenier, La Médecine du travail [Occupational Medicine], RHASU, La Maison du Patient, Cabane SPI.
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